
Timesha Hillberg
Product Manager

timesha.hillberg@gmail.com
(662) 623-9128
Austin, TX

Education
Bachelor of Science in 
Product Management at 
Oregon State University, 
Corvallis, OR
Aug 2016 - May 2020

Relevant Coursework: Product 
Management, Marketing, 
Business Analytics, Design 
Thinking, Project Management.

Links
linkedin.com/in/timeshahillberg

Skills
Communication

Leadership

Strategic Thinking

Problem Solving

Product Knowledge

Project Management

Market Analysis

Languages
English

Arabic

Hobbies
Reading

Cooking

Gardening

Profile
As a Product Manager with over 3 years of experience, I have a proven track record 
of successfully leading cross-functional teams and driving projects from concept 
to launch. I have expertise in product conception, development, and launch, as 
well as product life cycle management. My passion for creating customer-centric 
product solutions has allowed me to contribute to the success of multiple products. 
I have a strong ability to strategize, manage, and execute product initiatives while 
working in a fast-paced environment. Additionally, I have a background in analytics 
and customer segmentation that has enabled me to develop insightful product 
strategies and initiatives. I am an innovative problem-solver with a natural ability 
to collaborate with stakeholders and build consensus.

Employment History
Product Manager at Nike, OR
Sep 2022 - Present

• Developed a new product line that increased revenue by $2.5 million in the 
first quarter: As Product Manager at Nike OR, I led my team to develop an 
innovative footwear collection for running and leisure activities which was 
quickly embraced by customers across the globe. The launch of this product 
resulted in higher than expected sales figures, leading to an increase in 
company revenues of $2.5 million within its initial release period alone.

• Spearheaded successful marketing campaigns resulting in 10% growth 
year-on-year: Working with internal departments such as design and 
engineering teams, I set up comprehensive promotional strategies targeting 
different age groups on various social media platforms while also creating 
engaging video content showcasing our products’ features & benefits; 
these efforts were instrumental towards ensuring steady customer interest 
throughout the year - ultimately driving overall annual profits upwards by 10%.

• Reduced production costs without compromising quality standards – saving 
over 20%: In order to reduce operational expenses without affecting 
end user experience or safety requirements related to materials used 
during manufacturing process, I worked closely with suppliers located both 
domestically and overseas; through improved vendor selection processes 
along with strategic negotiations we managed cost savings totaling more than 
20%, allowing us greater flexibility when it came time for pricing decisions 
regarding our products.

Associate Product Manager at Intel, OR
Aug 2020 - Jul 2022

• Led the development of a new product line for Intel OR, resulting in increased 
revenue by 15%.

• Developed and implemented an innovative customer feedback system that 
improved satisfaction ratings from 65% to 85%, within 6 months.

• Spearheaded successful launch campaigns across multiple channels (print 
media, digital ads) which resulted in 20% increase in sales volume.

Certificates
Certified Product Manager (CPM)
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