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Profile

I am an experienced marketing professional with over 3 years of experience 
in developing and executing successful marketing campaigns. My expertise 
lies in creating and implementing effective strategies to increase brand 
awareness, drive customer engagement and boost sales. I have a proven 
track record of successfully managing multiple campaigns, projects and 
budgets simultaneously. My experience includes developing comprehensive 
marketing plans, designing creative materials, conducting market research, 
creating digital media campaigns, and utilizing analytics to measure success. I 
am also well-versed in social media, content marketing and email campaigns. 
I am highly motivated and passionate about marketing and am able to work 
both independently and collaboratively to achieve desired results.

Employment History

Marketing Manager at BB&T Corporation, NC
Oct 2022 - Present

• Developed and implemented an innovative digital marketing strategy 
that increased customer engagement by 25% within 3 months.

• Spearheaded a comprehensive rebranding campaign for BB&T's 
North Carolina market, increasing brand awareness among target 
demographics by 40%.

• Collaborated with the creative team to design eye-catching visuals for 
all campaigns which resulted in a 10% increase of website traffic from 
organic search engine results.

Associate Marketing Manager at Lowe's Companies, Inc., NC
Sep 2020 - Aug 2022

• Developed and executed a successful digital marketing campaign that 
drove over $2M in incremental sales for Lowe's Companies, Inc., NC. 
Utilizing innovative strategies such as targeted email campaigns, display 
ads on high-traffic websites and retargeting efforts to drive conversions 
from visitors who had previously visited the website but did not make 
purchases.

• Successfully managed an integrated media plan with a budget of more 
than $1M across multiple channels including broadcast TV, radio spots, 
print & outdoor advertising resulting in increased brand awareness by 
10%.

• Coordinated cross-functional teams comprised of creative agencies; 
developed social media content calendars which generated 45% higher 
engagement rate compared to previous year’s results while also reducing 
overall costs by 25%.

Certificates

Certified Digital Marketing Professional (CDMP)
Jan 2022

marylee.vink@gmail.com
(673) 559-5859
Charlotte, NC

Education

Bachelor of Science in Marketing 
at North Carolina State University, 
NC
Aug 2016 - May 2020

Relevant Coursework: Principles 
of Marketing, Consumer Behavior, 
Advertising, Digital Marketing, and 
Sales Management.

Links

linkedin.com/in/maryleevink

Skills

Strategic Planning

Brand Management

Digital Marketing

Social Media Marketing

Market Research

Analytics & Reporting

Campaign Development

Languages

English

Spanish

Hobbies

Photography

mailto:marylee.vink@gmail.com
http://linkedin.com/in/maryleevink

