
Khaila Zvolensky
User Experience Researcher

khaila.zvolensky@gmail.com
(114) 469-2576
Detroit, MI

Education
Bachelor of Science 
in Human-Computer 
Interaction at Michigan State 
University, East Lansing, MI
Sep 2018 - May 2022

Relevant Coursework: 
Introduction to 
Human-Computer Interaction, 
Usability Testing, Human Factors 
in Design, Web Design and 
Development, Data 
Visualization, Database Design 
and Management.

Links
linkedin.com/in/khailazvolensky

Skills
User research

Usability testing

Interviewing

User journey mapping

Prototyping

Wireframing

Data analysis

Languages
English

German

Hobbies

Profile
As a User Experience Researcher with over 1 year of experience, I have successfully 
conducted research and usability tests to identify and analyze user needs, issues, 
and trends. I have developed and implemented user research plans to assist in the 
design and development of successful web and mobile applications. Additionally, 
I have designed and analyzed user surveys, conducted interviews, and performed 
A/B testing to improve user experience and increase user satisfaction. My expertise 
in user-centered design and UX principles have enabled me to create effective and 
intuitive user experiences.

Employment History
Senior User Experience Researcher at Quicken Loans, MI
Oct 2022 - Present

• Developed an intuitive customer-focused website navigation system for 
Quicken Loans, resulting in a 14% increase in user engagement and 
satisfaction.

• Conducted extensive usability tests to identify areas of improvement on the 
company’s mobile app which led to 25% higher completion rate among users 
within 6 months.

• Devised innovative strategies that enabled stakeholders across departments 
and locations at Quicken Loans collaborate more effectively, lowering project 
timelines by 20%.

• Spearheaded research initiatives utilizing advanced methodologies like eye 
tracking studies & A/B testing that helped improve product design decisions by 
40%.

User Experience Researcher at General Motors, MI
Aug 2022 - Sep 2022

• Developed a comprehensive research plan for the launch of GM's new electric 
vehicle, resulting in 10% increase in user satisfaction.

• Conducted 50+ usability tests with customers to identify key areas 
of improvement and optimize website navigation; reducing customer 
abandonment rate by 6%.

• Developed an online survey that collected feedback from over 500 users on 
product design preferences which resulted in 20% increased purchase intent 
among participants.

• Created detailed recommendations based off user insights gathered through 
focus groups, interviews and surveys which led to 15% reduction in customer 
service inquiries related to product features.

Certificates
Certified Usability Analyst (CUA)
Mar 2021

Certified User Experience Professional (CUXP)
Jul 2019

Memberships
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